Eshté sérish Klik Ekspo Gralp,/qé!me pasuriné e pérvojés do té formésojé
Tiranén né udhékryqin’ky ndesheh shijet dhe produktet ushqimore dhe ku
artet multietnike t€ téngrénit mifé do té ndérthuren, e ku vrulli i teknolog-
jive té reja ng’industriné agroushgimore do té kémbehet me artizanin e
kujdesshém. Manifestimi synon té kthehet né njé vendtakim né té cilin
pérballen palét drejtperdrejt zé lidhura me zonat rurale né faget e saj
kultivuese e prodhuese, pérpunuese e shpérndarése, njé dialog “i gjelbér”
mes fermeréve dhe prodhuesve té makinerive bujgésore, mes prodhuesve
dhe/industrialistéyé & pérpunimit, njé debat edukativ qé propozon
tekpologjité ingvatite duke kanalizuar pérzgjedhjet e operatoréve té
sektorif, té nevojshme pér mbrothmériné e zonave rurale né vend.
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INTERNATIONAL FOOD & AGRICULTURE FAIR
AGRIBUSINESS 2014

Thanks to-the long-term experience and assets, Klik Ekspo Group will

“mould” Tirana as the crossroad where food products, flavors, multiethnic ' " - - 2 2 '26 N ove m ber

culinary arts, eating traditions, will be interwoven, and where the impetus s . .
of up-to-date technologies in the food and agriculture industry will be - 0 i - Tlrana - Albanla
exchanged with the prudent artisan. The manifestation aims at becoming a e ; g -

meeting point for those directly connected with rural areas in all facets of
cultivation and large production, processing and final distribution. It tends
to be a “green” dialogue between farmers and agricultural machinery
manufacturers, producers and industrialists of the processing industry, and
an educational debate offering innovative technologies, sourcing the
choices of the sector’s operators, as necessary for the development of the
rural areas in the country.
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Gjeografia e Pavijoneve, ¢do krahiné e Shqipérisé pérfagésohet me
“frutet” e veta, konfirmon edhe njeheré qé Bujqésia mbetet sektori mé i
epérm né Shqipéri falé té cilit me administrimin dhe me politikat e
duhura té zhvillimit mund té korret miréqénie dhe zhvillim i
géndrueshém, nisur dhe nga zotimi i Ministrisé sé Bujqésisé, Zhvilli
Rural dhe Administrimit té Ujérave pér té marré hapat e nevojshé
financiaré dhe institucionalé né mbéshtetje té prodhuesve shqiptaré,
duke kontribuar né uljen e kostos sé prodhimit, rritur konkurueshmériné
dhe ndalur konkurrencén e pandershme, duke nxitur promovimi
shpérdarjen e shpejté té “Made in Albania” né tregjet e Bashkimi
Europian e mé gjeré.

shqiptare éshté rurale, dhe forma e sipérmarrjeve bujgésore f
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nister of Agriculture, Rural Development a

fostering the promotion and prompt distribu
products in the European Union markets and

vilions, where all Albania’s regions are represented by
, once again proves that Agriculture is the key sector in
25 % of domestic product is agricultural product), thanks to

nd Water Administration,

respect of making all the necessary financial and institutional steps
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Po ashtu, pjesémarrja e Institucioneve dhe Programeve ndérkombétare
ne mbéshtetje té sipérmarrjeve bujqésore e agro-ushgimore (si USAID,
OXFAM, SNV, Fondi Shqiptar i Zhvillimit, Shogata te Prodhuesve, Shoga-
ta te Eksportuesve, AIDA etj), do té keté jo vetém géllim promovues té
programeve te gjithsecilit, por do té jeté njé motor lévizés edhe pér
sipérmarrésit e vegjel dhe fermat familjare qé pérfitojné nga shérbimet

dhe incentivat e tyre. . .
)
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Participation of International Institutions and Programs that support
agricultural and food enterprises (such as: USAID, Oxfam , SNV, Albani-
an Development Fund, Manufacturers Association, AIDA, etc. ), will not
only aim to promoting the related programs, but will be the driving
engine for entrepreneurs who take advantages of their services and
incentives.

Nga GARA...
Ndryshimin né Panairin Agrobiznes, si rralléhere, e bén pikérisht prova e
cilésise né vend, népérmijet garave kulinare gé do té organizohen ¢do oré
gjaté manifestimit si “Image Bakers”, “GastronomikAL", “Festivali i
Pijeveve”, “CandyShow”. E vecanta kyce e kétyre garave, géndron né
faktin g€ [énda e paré do té jeté ofruar eksluzivisht nga bashké-pjesémarrésit
ne Agrobiznes: [éndé té para pér embelsira, vaj, qumésht, miell, kafe, veréra e
pije alkoolike, prodhime deti, produkte mishi etj. Falé kétij qarku, mbérrin e
pIote mdustrla agroushqlmore me pajlme sherblme ndlmese apo prim

FESTA.... .
Té vértetén e tregon vera! lethehe
evenimenti qé njé vit mé paré konfirmon pér prodhuesi
egjeve ndérkohé qé pér prodhuesi

dominimi
\ 8 drejt njohjes e komercializimit. Shuméllbj/shméria, shij
teknologjia e avancuar apo artizanale, ambalazhimi dhe eti
kalojné edhe né kété edicion nén degustimin e hollé té jurisé profesion-
ale, gé do té ¢mojé fituesit né mbyllje té evenimentit.

Ndérkag, Festivali i & Ullirit pérveg vlerave spektakolare verteton
misionin e tij fillestar si shtytje pér té nxitur konkurrueshméring,
promovuar e lartésuar produktin vendas qé béhet barrieré solide ndaj
produkteve té importit.

FROM COMPETITIONS...

As never before, the difference at Agribusiness is made by testing quality on
the spot, through round-the-clock gastronomy competitions, such as:
"Image Bakers", "GastronomikAL", "Cocktails Show", "Candy Show".
The uniqueness of these races, lies in the fact that the raw material will be
provided exclusively by the co-participants t the Balkan Modus Nutriendi:
raw materials for sweets, oil, milk, flour, coffee, wines and alcoholic beverages,
seafood, meat products etc.. Thanks to this spinning wheel, agro-industry will
offer its complete range in equipment, primary or supporting facilities,
machineries and solutions for processing, packaging, confections, roasting,
coffee roasting equipment, etc.

TO CELEBRATIONS...
“IN VINO VERITAS”, Wines Festival is back! The event that one year ago
confirmed for the renowned wine producers their predominance in the
market, and while for the new producers it marked the first sparks to
acknowledgment and commercialization. Diversity, taste and quality,
advanced or handmade technology, packaging and labeling, will also be
subdued in this edition to the subtle degustation and evaluation of the
professional jury that will award the winners at the closure of the event.

Meanwhile, Olive Oil Festival, besides the spectacular values, confirmed its
initial goal to be an incentive in fostering competitiveness, promoting and
glorifying domestic product that will be a solid barrier to imported products.




